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1. Introduction

This dissertation examines the impact of culture-based urban development on the local
economy and society, with a particular focus on university students. The research was
conducted in Debrecen, GyOr and Veszprém, which have invested a lot in the development of

cultural services and programmes in Hungary.

These cities are committed to culture as all of them were competed for the European Capital of
Culture (ECOC) title for 2023. The ECOC programme is one of Europe's most well-known
manifestations of culture-based urban development projects. The general objectives of it
include the contribution of culture to long-term urban development, while its specific aims
involve the expansion of cultural services and programmes and the development of the cultural
sector (e.g. creative industries) (Decision No 445/2014/EU of the European Parliament and of

the Council).
1.1. Significance and objectives of the research

Considering these, my research focuses on how the quantity and quality of cultural services and
the culture-oriented development projects in the examined cities (Debrecen, Gy6r and
Veszprém) contribute to the quality of life of students living in there by increasing their cultural
consumption. Additionally, | show how cultural services can influence the residence choice
decisions of this target group. In other words, how important are the culture and the cultural
consumption in the daily operation of businesses in terms of attracting (potential) highly

qualified workers to the cities and increase their welfare?

Quantitative and qualitative research methods were used to achieve the research goals. |
conducted an online questionnaire to collect the opinions of the university students and
structured interviews to introduce the experiences of the representatives of local businesses and
tourism professionals. In addition, the ECoC applications of the studied settlements were

reviewed within the framework of a document analysis.
1.2. Structure of the dissertation

Within the framework of this research, the domestic and international literature was reviewed
first. It was built around three major pillars:

e culture, cultural tourism, cultural consumption in Hungary;

e cultural-based urban development: the links between culture and the quality of life;

e European Capital of Culture program.



As a result, the main concepts, the definitions, and the outcomes of the previous relevant
researches were also defined in the dissertation (Chapter 2, 3, 4). After reviewing the theoretical
background, the next chapter focuses on the primary research. This chapter includes all steps
of the research process and the used research methods (Chapter 5). Finally, the results of the
primary research are presented (Chapter 6), the hypotheses are evaluated, the conclusions from
the results are introduced and the suggestions are developed (Chapter 7). In addition, I outline
the practical application possibilities of the research results and the directions of future

researches (Chapter 8).
2. Literature review

The importance of cultural services and recreational activities available in cities have been
confirmed by the results of several domestic and international studies especially in connection
with settlement development (Gottlieb, 1994; Mercer, 2006), economic growth (Dziembowska-
Kowalska — Funck, 1999; Fabian, 2010), population retention (Tikasz, 2007; Landry — Wood,
2003 in Palfi, 2019; Kovacs — Gorog, 2019) and the well-being of the local population (Throsby,
2001; Téthné Kardos, 2016).

Cities are considered a prime location for tourism. In the era of Tourism 3.0, or total tourism,
traveling is increasingly important. With the emergence of various forms of invisible tourism
(e.g. visiting friends and relatives, health-oriented trips, visiting events), local people are
becoming more active as consumers of tourism products (Michalk6 — Ratz, 2013), and the sharp
boundaries between local residents and tourists that were previously drawn are becoming

blurred.

In the age of total tourism, tourism development tools are closely intertwined with settlement
development efforts, as the political sphere has recognised the positive effects of tourism on
quality of life which they want to apply to the widest range of social groups (e.g. local
residents). Today, local governments often turn to tourism development as an excellent tool for
stimulating and boosting the economy. At the global level, international organisations are
determined to fight for a continuous increase in the number of people involved in tourism
(Michalké — Ratz, 2019). Simultaneously, local residents - of which students are an important
part - are identified as a target group for various strategies regarding municipal, regional and
national development. It involves local people into culture and increase the volume of their

cultural consumption.



There is a unique causal relationship between culture and economic development because
culture can influence socio-economic development processes complexly (Bakacsi, 2006).
However, there is no close relationship between culture and the amount and scope of business
investments, however investors like to invest in culturally active settlements where the cultural
life and programme offer is vibrant. Partly because these cities are popular destinations for
talented and highly trained professionals who are considered excellent workforce (Landry —
Wood, 2003 in Palfi, 2019).

An increasing emphasis on cultural economy and structural innovations exists in the
development processes of modern cities. Former manufacturing sectors are often replaced by
industries that are based on the cultural economy and its related services. Besides, cities seek
to provide an easily accessible, colourful and highly diverse cultural offer for locals and visitors
(Fabian, 2010).

Cities with vibrant cultural life are attractive not only for tourists but also for the local
community, including residents and local businesses (Gottlieb, 1994), as well as for the
potential settlers (e.g., university students, highly skilled workers) (Té6thné Kardos, 2016; NMI,
2016 in Palfi, 2019).

In connection with the concept of culture-based urban development, it is important to mention
the higher education institutions, that are significant elements regarding economic development
at local, regional, and national levels (Varga, 2004; Lukovics — Zuti, 2014; Molnar — Zuti, 2015;
Kotosz — Guanard-Anderson — Lukovics, 2015). In addition to education, these institutions can
make an effect on the cultural goods, the society's cultural consumption, the urban image, the
demographic processes, the situation of the labour market, the local business activity, and the
infrastructure (Gottlieb, 1994; Lengyel, 2008; Dusek — Kovacs, 2009; Garrido-Yserte — Gallo-
Rivera, 2010).

The central elements of culture-based urban development projects are the culture and the
cultural heritage. Culture is a set of elements that support, for example, creative industries
(Richards — Wilson, 2006), arts (Hughes, 2000), crafts (Richards, 1999), or tourism (Ritzer,
1999; Urry, 2001; Richards — Wilson, 2006). Besides, frequent consumption of culture and
cultural goods can also contribute to the growth of the quality of life of the local population and
of the tourists of course (Kovacs — Horkay — Michalko, 2006; Landry — Wood, 2003 in Palfi,
2019).



Tourism based on visiting cultural attractions (e.g., old buildings, museums, monuments) is
popular among tourists (McKercher — du Cros, 2002; Timothy, 2011). Well-functioning
tourism (Raffay-Danyi — Péter, 2019) and cultural tourism have positive effect on the economic
development of settlements and destinations, on the quality of life of residents (Horvath, 1999;
Ratz — Puczkd, 2000; Bujdoso et al., 2015), and on the local communities (Kovacs — Horkay —
Michalko, 2006). However, the market of cultural tourism is not homogeneous (T6th, 2008),
the demand and supply are influenced by many factors (e.g., cultural background, education,
education) (Ratz, 2011).

Regarding cultural tourism, residents can also be identified as significant consumers besides
the tourist. The cultural offer of a destination also reflects the needs of the permanent population
(Ratz — Puczko, 2002; Varga — Csapo, 2021). Among locals, there are university students who
will be the part of the highly qualified population, the so-called “talent” community of the future
(Arva — Konyves, 2010; Florida, 2012). These people are an important target group for both
investors and businesses (Enyedi, 2002; Kiss, 2006; Landry — Wood, 2003 in Palfi, 2019).
Attracting and retaining intellectuals to settle down is an important element of economic
development (Florida, 2012).

3. Research methodology

Both secondary and primary data collection methods were performed in the dissertation. The
foundation of the research topic began with secondary information gathering and a review of
the relevant literature, followed by primary data collection. The data consisted of two parts,
both qualitative (document analysis, structured interviews) and quantitative (questionnaire

survey) methods were used.

Within the framework of the qualitative research, the document analysis was prepared first, by
analysing application materials for the ECoC program of the studied cities. Besides, the

settlements’ development strategies were also reviewed and analysed.

Structured interviews were conducted in Debrecen, Gy6r, and Veszprém. The target group of
the structured interviews consisted of two parts:
e representatives of the most dominant enterprises operating in the studied cities (based
on the TOP 100 proceeding issued by the counties in 2018), and
e tourism professionals and the representatives of the local governments of the

investigated cities.



As for the companies 10, and as for the professionals 7 structured interviews were conducted
between February and November 2020. The interviewees shared their experiences and opinions
on cultural development projects of their settlements and the effects of cultural services on the
local population and corporate operation issues.

Within the framework of the quantitative research, the students attending Debrecen, Gy6r, and
Veszprém were interviewed with the help of an online questionnaire. The data collection started
on 01/11/2019. and ended on 01/11/2020 with the help of social media platforms. Altogether,
3,503 people started to fill in the questionnaire, of which the number of evaluable answers was
2,066. This means that about 5% of the total number of students answered the questions in each

settlement.

By completing the questionnaire, students reported on their study programs, demographic
characteristics, higher education institutions and future residence choice preferences, opinions

about their university city, cultural consumption habits, and subjective quality of life.

4. Research questions and hypotheses

Based on the literature review, the following hypotheses were developed:

H1: Besides the economic situation and infrastructure, cultural program and event offer can

also make settlements attractive to young people in higher education and businesses.

The first hypothesis aims to prove that besides the economic situation and the infrastructural
factors, cultural program and event offer also makes the studied cities attractive. | determine
the economic situation of the cities with some indicators available in the database of the Central
Statistical Office (personal income tax, registered jobseekers, business tax), to which the

interviewees are also associated.

Numerous studies in the literature have shown that cultural and leisure services (e.g., events)
can make settlements desirable for local residents (Jansen-Verbeke, 1986; Ratz, 2014; T6thné
Kardos, 2016; Boivin — Tanguay, 2019). Local businesses can also be the winners of the
availability of talented and qualified young people and immigrants in the cities because the
(highly skilled) workforce is also important component for the proper functioning of the
companies (Gottlieb, 1994; Dziembowska-Kowalska — Funck, 1999; Mercer, 2006; Dusek —
Kovécs, 2009; Landry — Wood, 2003 in Palfi, 2019).




H2: Culture-related urban development efforts (e.g., cultural leisure programmes,
development of the cultural institutions) are important regarding population retention and

residence choice decisions of university students.

The second hypothesis is based on the assumption that the existence of cultural programs and
related urban development efforts can impact the local population, especially young people
(Tikasz, 2007; Landry — Wood, 2003 in Palfi, 2019; Kovacs — Gorog, 2019). This hypothesis
was examined from two perspectives, from the employees (students) and the employers’ (local
businesses) perspective. Besides, the representatives of the tourism profession also share their
views regarding the topic.

H3: Students at different levels of education have different residential preferences
H3.a: The residence choice preferences of Bachelor's students and Master’s students
differ from each other.
H3.b: The residence choice preferences of Master’s students and PhD students differs

from each other.

Hypothesis 3a. is based on the assumption that researches on students' choice of higher
education institutions (Csuka — Banasz, 2014, Ramhap, 2017, Kosztyan et al. 2019; Kurath —
Sipos, 2019a; Kurath — Sipos, 2019b; Kosztyan et al. 2020) highlighted that the quality of
knowledge offered by the institutions, the chances of finding a job after graduation, the cost of
education, the opportunities for further education (e.g. Master's, PhD), the excellence of the
teaching staff and the cost of living are the main factors influencing the decisions of students.
However, the role of the city's leisure and recreational facilities is also important. Young people
first choose a training programme and only after that look for the concrete institution and the
city that suits their needs. The main criteria for choosing higher education institutions are
familiarity, a marketable degree, job opportunities, proximity to the place of residence, low
living and housing costs, and an attractive and livable city where the university is located. The
research of Kovacs and Gordg (2019) has shown, that the availability of recreational
opportunities is a particularly important consideration for undergraduate students when

deciding on the location of the university where they will study for their Master's degree.

Considering these studies, | aim to answer whether there are any differences between students
at different levels of education in terms of the criteria they use to settle down in a particular

city.




H4: There is a relationship between the frequency of students’ culture consumption and the
subjective component of their quality of life.
H4.a: Active culture consumers feel happier than students who consume less culture.
H4.b: Active culture consumers are more satisfied with their health than students who
consume less culture.
H4.c: Active culture consumers are more satisfied with their lives than students who

consume less culture.

The fourth hypothesis is based on the finding that culture consumption (which assumes various
cultural offerings and services) can positively influence the quality of life (Piskoti Zoltanné,
w.d..; Kovacs — Horkay — Michalkd, 2006; Piskoéti, 2016; Landry — Wood 2003 in Palfi 2019).
Based on this, | used the assumption that the frequency of students consuming culture regularly
impacts their assessment of their happiness, health status and (general) life satisfaction. This
means that active culture consumers who perform cultural activities more frequently (every

day, several times a week) value their subjective component of the quality of life higher.

The research questions, hypotheses, and the applied research methods are summarized in Table
1:




Table 1: Research questions, hypotheses and the applied research methods

Research method

Research questions
What factors can
make cities attractive
to businesses and
young people besides
the economic
situation (jobs) and
urban infrastructure?

Hypotheses

H1: Besides the economic situation and
infrastructure, cultural program and
event offer can also make settlements
attractive to young people in higher
education and businesses.

eStructured
interviews
¢Online

questionnaire

How do cultural
offerings contribute to
population retention
and the settlement of
potential settlers?

H2: Culture-related urban development
efforts (e.g., cultural leisure
programmes, development of the
cultural institutions) are important
regarding population retention and
residence choice decisions of university
students.

eDocument analysis
eStructured
interviews
¢Online
guestionnaire

What are the
differences in the
residential
preferences of
students at different
levels of education?

H3: Students at different levels of
education have different residential
preferences.
H3.a: The residence choice
preferences of Bachelor's students and
Master’s students differ from each
other.
H3.b: The residence choice
preferences of Master’s students and
PhD students differs from each other.

*Online
guestionnaire

To what extent does
cultural consumption
contribute to the
subjective component
of the quality of life
of the university
students?

H4: There is a relationship between the
frequency of students' culture
consumption and the subjective
component of their quality of life.
H4.a: Active culture consumers feel
happier than students who consume
less culture.
H4.b: Active culture consumers are
more satisfied with their health than
students who consume less culture.
H4.c: Active culture consumers are
more satisfied with their life than
students who consume less culture.

¢Online
guestionnaire

Source: own editing




5. Results of the research- testing the hypotheses

H1: Besides the economic situation and infrastructure, cultural program and event offer can

also make settlements attractive to young people in higher education and businesses.

Based on the structured interviews conducted among the representatives of the companies, it
can be said that rich cultural life of cities is not an outstanding motivation for settling down.

Cultural programs tend to contribute to the success of companies in terms of labour availability.

According to the reports of municipal and tourism experts, the colourful cultural life is not the
primary motivation for establishing companies either. The site selection is mainly determined
by the economic situation and the infrastructure of the settlements, cultural programs have a
greater impact on the choice of residence decisions and the quality of life of the employees. For
highly qualified professionals, besides the facilities of the workplace, adequate and high-quality

leisure activities can be impressive attractions.

The results of the online questionnaire also support the fact that in addition to urban
characteristics and infrastructural services, cultural events are also decisive regarding
settlement decisions among intellectuals. Based on these, hypothesis 1 was only partially

confirmed.

H2: Culture-related urban development efforts (e.g., cultural leisure programmes,
development of the cultural institutions) are important regarding population retention and
residence choice decisions of university students.

The settlement development and cultural strategies of the cities, and the ECoC application
materials emphasize the importance of cultural developments and the commitment of the
studies cities regarding culture. The main goals of their cultural development efforts are to make
cities more attractive to locals, to increase the quality of life of the inhabitants, and to involve

disadvantaged social groups.

During the structured interviews, representatives of companies, municipal and tourism
professionals agreed that living and housing factors, job supply, and high-quality leisure time
activities, of which cultural programs are an integral part, also help to increase the quality of
life of the local population. Besides, participation in these programs also strengthens local

attachment through community building, which also has an effect on population retention.




This is also supported by the results of the online questionnaire because it showed that students
paying greater attention to cultural programs and services when deciding about their future
home. Based on these, hypothesis 2 was proved.

H3: Students at different levels of education have different residential preferences.

H3.a: The residence choice preferences of Bachelor's students and Master’s students

differ from each other.

H3.b: The residence choice preferences of Master’s students and PhD students differs

from each other.

Hypotheses 3.a. and 3.b. examine the relationship between the students’ resident choice
preferences and their levels of education. To test the hypotheses, | used a one-way analysis of

variance (one-way ANOVA) to compare the expected values of two or more populations.

In H3.a. | aimed to answer whether Bachelor's students and Master’s students judge the
importance of the factors influencing the choice of residence differently. Based on the obtained
results, it can be stated that between the two groups, only 1 case exists (out of the 18 elements),

where the significance level of the probability belonging to the F test was less than 0.05.

The category averages significantly differed only in this 1 case, so only the importance of
entertainment opportunities was assessed differently by Bachelor's students and Master’s
students. The mean of the importance of entertainment option was 3.58 for the Bachelor's

students and 3.40 for the Master’s students. Based on this, hypothesis 3.a. was rejected.

To prove H3.b. I also used ANOVA. With the help of it, | examined whether there exists a
difference between Master’s students and PhD students when they evaluate the importance of

the elements influencing the choice of residence.

Based on the obtained results, it can be stated that there were four cases (out of the 18 elements

to be evaluated) where the significance level of the probability for the F test was less than 0.05.

The category means differed in the case of recreational programmes, entertainment facilities,
cultural events and attractions and cultural services. Students attending master's program rated
these factors higher on average in all of the four cases (recreational programmes: 3.85;
entertainment facilities: 3.40; cultural events and attractions: 3.33; cultural services: 3.66) than
PhD students (recreation, recharge: 3.45; entertainment: 2.55; cultural events and attractions:

2.90; cultural services: 3.21). Based on this, hypothesis 3.b. was partially confirmed.
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H4: There is a relationship between the frequency of students' culture consumption and the

subjective component of their quality of life.
H4.a: Active culture consumers feel happier than students who consume less culture.

H4.b: Active culture consumers are more satisfied with their health than students who

consume less culture.

H4.c: Active culture consumers are more satisfied with their lives than students who consume

less culture.

Hypothesis 4 assumes a relationship between the frequency of cultural activities performed by
the students (never; less often than annually; a few times a year; a few times a month; a few
times a week; every day) and the subjective component of their quality of life. Since | measured
this by asking them to evaluate their happiness, health status and life satisfaction, | divided the

hypothesis into these three sub-hypotheses.

| used the Kendall rank correlation coefficient to test the sub-hypotheses. Based on the results,
it can be said that except for visiting the library, reading newspapers (online or offline), visiting
nightclub, pub, and shopping, there is a positive weak relationship between the frequency of
doing cultural activities and the three elements of the subjective component of the quality of
life.

The strongest significant relationships can be found regarding participation in sports events as
spectator and health status (=0,108); participation in sports events as a spectator and happiness

(t=0,107); and attending cultural events and happiness (t=0,102).

Overall, the assessment of both happiness, life satisfaction, and health status presuppose a
positive weak relationship with the frequency of doing various cultural activities. That means
that students who perform cultural activities regularly, consider the subjective quality of life

higher. Based on this, H4.a., H4.b. and H4.c. are proved.

The results of the hypothesis testing are presented in Table 2.
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Number of

Table 2: Results of the hypotheses testing

Hypotheses Research method Result
hypotheses
Besides the economic
situation and infrastructure,
cultural program and event e Structured interviews
H1 offer can also make ) e v / X
settlements attractive to * Online questionnaire
young people in higher
education and businesses.
Culture-related urban
development efforts (e.g.,
cultural leisure programmes,
development of the cultural e Document analysis
H2 Institutions) are important e Structured interviews v
regarding population e Online questionnaire
retention and residence
choice decisions of
university students.
The residence choice
preferences of Bachelor's Online questionnaire
H3a students and Master’s (ANOVA) v / X
students differ from each
other.
The residence choice
preferences of Master’s Online questionnaire
H3b students and PhD students (ANOVA) X
differs from each other.
Active culture consumers Online questionnaire
H4a feel happier than students (Kendall rank correlation v
who consume less culture. coefficient (1))
Active culture consumers . . .
. . . Online questionnaire
are more satisfied with their (Kendall rank correlation Vv
H4b health than students who -
coefficient (1))
consume less culture.
Active culture consumers . . .
e . . Online questionnaire
are more satisfied with their (Kendall rank correlation v
Hac lives than students who -
coefficient (1))
consume less culture.

Source: own editing
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6. Theses

Based on the research, the following theses were developed:

T1: The rich cultural program offer is one of the key factors to the attractiveness of

settlements among young intellectuals.

The first thesis supports the findings of the literature review (To6thné Kardos, 2016; Landry —
Wood, 2003 in Palfi, 2019). Based on the results of the structured interviews and the online
questionnaire, it can be said that rich cultural life has a positive effect on the attractiveness of
cities and also contributes to the quality of life of residents. This is true for the decisions of the
highly qualified professionals when they choose a place to live. Beside living, housing, and

infrastructural factors, high-quality cultural programs are important motivations for them.

T2: Cultural-related urban development efforts (e.g., cultural programs, development of
cultural institutions) have a positive effect on students' residence choices and are an effective

tool for increasing the quality of life of local residents and retaining intellectuals.

The results of the document analysis and structured interviews showed that cultural
development projects are significant in Debrecen, Gy6r, and Veszprém, as all three cities try to
reduce the rate of emigration from the cities with the help of culture. Municipalities use cultural
programs for community building and strengthening local attachment and patriotism, which are
essential to halt emigration. Besides, the responses to the online questionnaire also confirmed
that there is a demand for cultural developments and urban cultural programs for university

students (future intellectuals).

T3: Master’s students place more emphasis on urban recreational, entertainment, and cultural

opportunities in their residential choices than PhD students.

Based on a one-way analysis of variance from the responses to the online questionnaire, there
is a difference between the residence choice preferences of Master’s and PhD students. There
is a significant relationship between the two groups in terms of recreation, and entertainment
facilities, cultural events and attractions, and the importance of cultural programs and services.

Master’s students value each of the listed factors higher when making their choice of residence.

13




T4: The frequency of cultural activities performed by students has a positive effect on their

assessment of their satisfaction with their happiness, life, and health.

The fourth thesis is based on the findings that the performance of cultural activities increases
the quality of life. The results of the research also support this, as there is a significant
relationship between the frequency of doing cultural activities and the factors measuring
subjective components of the quality of life (happiness, life satisfaction, health status). The
value of Kendall's tau (t), the rank correlation coefficient shows significant positive weak
relationships (0< t<0,2) between the cultural activities and the subjective component of the
quality of life (excepting going to the library, reading newspapers, nightclubs, pub visits, and

shopping).
7. Summary

The aim of the dissertation was to examine the impact of the cultural programme and service
offer - in a broader context cultural-based settlement development efforts- on the subjective
quality of life and residence choices of students in Debrecen, Gydr and Veszprém. In addition,
structured interviews were conducted with representatives of local companies and tourism
professionals in order to find out the views and experiences of businesses and municipalities

operating in the examined cities.

Studies showed that culture and related leisure services are not the primary motivation for
students and businesses to choose their place of residence, but they do contribute to the
attractiveness of settlements and indirectly have a positive effect on urban population retention,

too.

As a result of the research, interesting findings were made concerning the students, as well. On
one hand, Master’s students consider the availability of recreation and entertainment facilities,
cultural events and attractions, and cultural services more important than PhD students
regarding their choice of residence. On the other hand, cultural consumption and sports are an
integral part of their daily lives. Based on the rank correlation, it can also be said that the more
active a student concerning cultural activities, the higher he/she evaluates his/her happiness,
health status and life satisfaction.

The results of the research provide tangible evidence that cultural programme and service offer
(e.g. gastronomy, art events) are important elements of the attractiveness of settlements. Urban
events are attractive for the highly educated workforce when deciding about their future

residence. In accordance with this, settlements with a rich cultural life are also interesting for

14




the intellectuals of the future, who are now students at universities. All of these are outstanding

benefits for local businesses due to the availability of labour force. Of course, the financial

situation of the cities and the related characteristics (e.g., housing and living costs, job

opportunities, transportation infrastructure) are the primary motivations, however opportunities

for cultural recreation are also worth developing.
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Kdszegi esettanulmany. In: Hato, Zoltan; Boda, Dezs6 (szerk.) 2015. évi Intézményi
Tudoméanyos Didkkori Konferencia Pannon Egyetem: Konferenciakdtet. Pannon
Egyetem, Veszprém, p. 20.

Scientific informative articles

1.

Szilvia Kantor (2020): Sustainability in another way. Egyetemiink: Pannon Egyetem
Hivatalos Lapja LX1V:2020/7-8, pp. 14-15.

Szilvia Kantor (2019): A kultura és Ti. Egyetemiink: Pannon Egyetem Hivatalos Lapja.
LX111:2019/2, p. 7.

Szilvia Kéntor (2017): EKF 2023, azaz Veszprém ismét a kultira szolgélatdba 4ll.
Egyetemiink: Pannon Egyetem Hivatalos Lapja. LX1:2017/7-8, p. 23.

Conference presentations

1.

Szilvia Kantor (2021): Egyetemista hallgatok turizmussal kapcsolatos attitiidje
Debrecen varos példajan keresztiil. Name and venue of the conference: Ill.
Fiirdévarosok Nemzetkdzi Tudomanyos Konferencia, Hajdiszoboszl6 (poszter)
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10.

11.

12.

13.

14.

15.

Szilvia Kantor (2021): Orokségre ¢épiild szabadidds tevékenységek szerepe az
egyetemistak lakohelyvalasztadsi dontéseiben ¢€s helyi identitdsanak kialakulasaban.
Name and venue of the conference: Nemzetk6zi Vidéki Orokség Konferencia, Orfii
(online)

Szilvia Kantor (2021): Az Eurdpai Kulturdlis Févarosa program fenntarthatosagi
torekvései a COVID-19 tiikkrében. Name and venue of the conference: V. Zalaegerszegi
Egészségturizmus Konferencia, Zalaegerszeg (online)

Szilvia Kantor (2020): Environmental sustainability in the case of the Veszprém-
Balaton 2023 European Capital of Culture programme. Name and venue of the
conference: 9th Interdisciplinary Doctoral Conference (IDK2020), Pécs (online)

Szilvia Kéantor (2020): Eletminéség és jolét az EKF cimre palyazo hazai varosokban.
Name and venue of the conference: X. Orszagos Turizmus Konferencia, Pécs (online)

Szilvia Kéntor (2020): Kulturélis attrakciok értékelése a Balaton kiemelt fejlesztési
térségben talalhatd gyogyhelyeken. Name and venue of the conference: 1l1. Egerszegi
Egészségturizmus Kiallitas és Tudomanyos Konferencia, Zalaegerszeg

Szilvia Kantor (2019): Cultural offer of the Lake Balaton region- Review site content
analysis. Name and venue of the conference: 9th International Scientific Conference
"Tourism, Innovations and Entrepreneurship™, Porec, Croatia

Szilvia Kantor (2020): Kultura a fiirdékben- Fiirdiink a kultaraban? Name and venue of
the conference: II. Fiirdévarosok Nemzetkdzi Tudomanyos Konferencia, Tata

Szilvia Kantor (2019): Kultira fogyasztasi szokasok felsdoktatasi intézményben
tanulok korében. Name and venue of the conference: II. Nemzetkozi
Turizmusmarketing Konferencia, Pécs

[ldik6 Neumanné Virag — Szilvia Kantor (2019): A Balaton-régiora iranyul¢ turisztikai
aramlasok elemzése térokonometriai panelmodellek segitségével. Name and venue of
the conference: Természet, kultGra, emberek satobbi — A Balatoni Turisztikai
Kutatointézet szakmai rendezvénye, Veszprém

Ildik6 Neumanné Virdg — Szilvia Kantor (2018): A Magyarorszagra indulo
turistaforgalom vizsgalata gravitaciés modell segitségével. Name and venue of the
conference: XIII. KHEOPS Nemzetk6zi Tudomanyos Konferencia, Mor

I1diké Neumanné Virag — Szilvia Kantor (2018): A turisztikai aramlasok vizsgalata
gravitacios modell segitségével kiilonos tekintettel a Balaton-régio teriiletére. Name and
venue of the conference: IX. Orszagos Turizmus Konferencia, Pécs

Szilvia Kantor (2018): Traditional gastronomy at the festivals of the Lake Balaton-
reality or desire? Name and venue of the conference: Tomorrow’s Food Travel (TFT),
Goteborg, Sweden

I1dik6 Neumanné Virag — Szilvia Kantor (2018): A turisztikai dramlasok vizsgalata
Magyarorszag fobb teriileteire kiilonds tekintettel a Balaton-régiora: vizsgéalatok
gravitacios modell segitségével. Name and venue of the conference: LX. Georgikon
Napok Konferencia, Keszthely

Szilvia Kantor (2018): Social and cultural effects of the European Capital of Culture
Program- Case study of the former winning cities. Name and venue of the conference:
TTRA 2018 Europe Chapter, Ljubljana, Slovenia
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16.

17.

18.

19.

Szilvia Kantor (2018): K6zosségi gazdasag a kultura szolgalataban. Name and venue of
the conference: I. Nemzetk6zi Turizmusmarketing Konferencia, Pécs

Szilvia Kantor (2017): Kozosségi gazdasag a turizmusban- fogyasztoi vélemények
feltérképezése. Name and venue of the conference: ,,Sport-Gazdasag-Turizmus"
Konferencia, Gyor

Szilvia Kantor (2017): The role of collaboration in tourism development- Case study of
Készeg. Name and venue of the conference: VI. Interdiszciplinaris Doktorandusz
Konferencia, Pécs

Szilvia Kantor (2017): Resurgent cultural heritages- A case study of the Great
Synagogue in Budapest. Name and venue of the conference: Sustaining Sustainabilities
Tourism 2017, Cultural heritage, cultural capital nemzetk6zi konferencia, Veszprém

Other scientific research activities

1.
2.

10.

Particiapation in the NKFIH-875-4/2020 project (2021 Maj and June) — research tasks

Particiapation in the NKFIM-872-2/2020 ,Eghajlatvaltozas Multidiszciplinaris
Nemzeti Laboratorium 1étrehozasa” project (2021-) — research tasks

Particiapation in ,,Egyetemi kozosségek kulturalis attitiidje és helyi kotddése az EKF
projekt tiikrében -Veszprém 2023 research group (2019-2021) — student

Academic year 2020/ 2021 (I. semester): Uj Nemzeti Kivalosag Program (UNKP)
scholarship. Name of the research: Zo61d torekvések az EKF programban- A Veszprém-
Balaton 2023 projekt fenntarthatosagi szempontl elemzése

Particiapation in ,EFOP-2.6.2-16-2017-00017: 1I.2. A Balaton, mint ¢élettér
¢életmindségi aspektusainak vizsgalata” project (2017-2020) — student

Academic year 2019/ 2020: Uj Nemzeti Kivalosag Program (UNKP) scholarship. Name
of the research: A Balaton kiemelt turisztikai fejlesztési térség kulturalis turisztikai
vonzerdinek értékelése, vonzerdleltar készitése

Particiapation in EFOP-3.5.1-16-2017-0010 ,,Dualis képzés fejlesztése a Pannon
Egyetemen” project (2019) — research tasks

Academic year 2018/ 2019: Uj Nemzeti Kivalosag Program (UNKP) scholarship. Name
of the research: Kultaraval kapcsolatos asszociaciok és kultira fogyasztasi szokasok
vizsgalata a magyarorszagi felsGoktatdsi intézményben tanulok korében

Participation in ,,The Wine Lab - Generating Innovation between Practice and
Research” project (2017) — research tasks

Academic year 2016/ 2017: Uj Nemzeti Kivalosag Program (UNKP) scholarship. Name
of the research: A kozosségi gazdasag turizmusra gyakorolt hatasa
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